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sharing community. But for making
new friends, the probability is less.
It's my reason to say why sentence
about "Making new friends" is not
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Consumer Culture Theory (CCT)
but also Technology Acceptance
Model Theory (TAM). The authors
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recommend TAM and CCT because
approach this paper use online
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Page 11

The author select five motivational factors
of collaborative. Four from literature, the
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background of using.

Page 8
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important in that fields.

Page 9

How about the contributions of this
research, the author should give a brief
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Page 6

The methodology may can consider
others, such as AHP that can derived the
factor and weight from experts.

We did not do it.

The manuscript use too many verb
"argued"” in literature review. You may
change the verb usage such as
discussed, offered, mentioned, ...etc. to
modify the writting skill.

We have already changed. The total
number of using argue is only 7 words. It
is different from the previous draft, 45
words

The main problem of this research should
mention in Introduction.

Page 2

The five motivation factors that choose in
this research should compare other
researchs in order to indentify the
influences of this issue.

Page 5

10.

The manuscript was selected 24
respondents to seperate three parts in
order to discuss the outcome for each
facor. But, readers may argue the
representative in each field.

Page 10

Reviewer 2

This manuscript is interesting and unique
idea which try to explain. Some
background related to previous study
needed.

Page 5

All of the steps are available and explain
nicely, though some touch up needed to
further improvement.
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3. | Theoretical aspect the background is Ok
weak, instruments appropriate, and
cohesiveness of the study are ok.

4. | Need some English grammatical Ok
improvement
5. | This manuscript is interesting, timely and Page 5

unique idea which author try to explain.
Some background related to previous
study need to support the argument more
stronger. Theoretical aspect the
background is week. Need some English
grammatical improvement. Overall
manuscript is recommended for
publication.

Berikut merupakan contoh revisi berdasarkan masukan, misalnya problem dalam penelitian.

in them (Bauwens, Mendoza, & lacomella.. 2012).

The study has addressed the issue related the change of consumption pattern and the
motivation of doing the activity. The shifting consumption toward more collaborative has
shown the change of consumer consumption pattern. Rodrigues and Druschel (2010) argued
that the culture of sharing extends itself from physical goods to online information products.
Garcia (2013) asserted that the accumulation of property may be less enticing to consumer
seeking alternatives to ownership. Garcia (2013) also added that owning big things like
personal vehicles can also be a burden duc to the numerous inherent costs including
maintenance. Collaborative consumption is more conscious approach with the environmental
mindset. This mindset also happens to the case of Indonesian people especially when they
stay in a big city such as Jakarta. The collaborative consumption has become the trend in

Jakarta. Liem (2015) mentioned that since 2013, Indonesia has shown the growth of start-up




Ini juga contoh revisi berdasarkan masukan dari reviewer untuk memasukan permasalahan dalam
penelitian.

ect, ecologic : , : The study has
contributed  the analysns of motivational factors of people to engage collaborative
consumption in two main categories including fideiShamm@giand online marketplace. The
analysis of this shifting consumption across different facets provided understanding of
motivational aspect of sharing resources. The motivational research of collaborative
consumption can provide input for marketers when developing marketing strategies and
branding with more emphasis of the reasons of choosing collaborative consumption. The
dimension of motivation referred to as intrinsic and extrinsic motivation. The multi aspect of
motivation underlying of the consumption are analyzed through all factors of economic,

utility reasons, social orientation, emotional aspect, ecological aspects and personal values.
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MOTIVATIONAL FACTORS OF THE
COLLABORATIVE CONSUMPTION IN THE ERA OF
THE SHARING ECONOMY

ABSTRACT

The nun of this stedy was to amalyze the mwtivational factors of the collabarmtive
consumption in the era of (he sharing economy, as o pant of ceasumer consumers ' behavior
by onlie media pastfonsplatfonns. The catlsbosative-Collaborative cotsumption is about
people’s willingness 1o share 2nd 10 have o collabortion collabenite 10 mael certain needs,
The study used the qualitative method with imterviess—nserviews as-{or_the data—fatn's
collection. The context of the study was using consumers who had expeceaced-experience of
using Airbob, Go-Jek. and selling their product possession yin online media. Twenty-four
respondents were obtased for the depibistseviswinterviews. The length of he—cach
interview  was  approxiniately 1.5 hoursreapond The analysis of thas  shifting
consumption across its different facets provided an asalysis of the metvatios motivationl
aspect of sharing resources, and the change of j comswmer coasumption patiernpaitons. The
motivitional research exanuned the underlying reasoms for constuners (o a1, and (o doe
undertike collaborative consumption; bomesbaring and selling secand goods wwere analyzed
from the perspectives of their economic aspeciagpects. utility reasons, social orientation.
emotonsl sspeetaspects. ecological sspeet-aspects and personal values,

Alrbab Atrbab is an Amserican company that provides an valine marketplace

and services for consumer coammers to lease m“;“!ﬂ.‘“&i"dﬁi"!&:
Including  eettagecoitaues, apartments, and  bostel s. The
company does not own the real estate being leased; it acts as a
broker, and that receives a service fee for she-cach booking.

OLX OLX Group is a global online marketplace with its_heady
Leadguartess i Amsterdam, The OLX marketplace pmvldcsbuytng
and telling services snd-for goods including fumiture, h

teis. electronics, m cars and bikes.

¢

£! Bukalapak Bukalapak is the leading online marketplace in Indonesia. The
compsny provides facilities to support the existing SMEs n
Indonesia to dowith their online sales and purchasing transactions oo
sivde-aant-purehinie-ontine, The company alro provides an application
Keown as “mobile Bukalapak' specifically for the sellzts to facilitate
mwum 0 his-wares and conduct e
tmazactions via  smastphone.

The analysis of the study is transcribed and imported in the qualitative data analysis, The

Inductive development of the coding scheme was related to collaborative coasumption. The

development of the coding scheme was compieted by using both the data and theory. The

coding scheme was pre-tested lo-by un independent researcher. Once (he codinust fnithedol
woddéng, he analysis weat througlh the analysis The interpretation was performed to obtain o
deeper understanding of the respondent's expevience -oxperiences associated with

collsborative copsamption.
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1 think I do agree. If T drive myself, 1 can stop over wherever I waal 1 doa’t go home
directly. By bsvans ansing ride-shasing. [ just 20 home and #-{his can save the enecgy.

The study also showed that consumers prefer products that reflect the their concem concerns
for social and environmental matters, since there have become personal vidlues .

With the-que very simple example, when we buy some stuff at the shopping mall, . m":?“;m-?mmﬂm
exactly, we can buy them pear onr house, By buying the product, we can help them m&mmmmm-
ol themake s peofitabiiyprofit. By choosing ride sharing, such as Grab Hitch, we aaing g Come 17 Butewd o whbing 1 the

live already helped thew 10 suppart thelr life

What pou Wit hire e much sefcl, please
e s At ity whanl you are Lying bs day

Home-sharing

Home-sharing, like Airbob, lins-a-mineh ; iy for profit and bas {ke-its organization
of for peer. to- peer profit sharing.  Related toFoc this study, Airbnb is was chosen as the
second category o explain the case of sconomy sconomic sharing based on the undeclying
motivation. Henten and Windekilde (2016) also meuntioned that Alrbub hes—ssed-uses a
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