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Yang Terhormat Penilai Usulan PAK 

Dengan hormat,  

Bersama ini, saya sampaikan proses korespondensi artikel ilmiah yang berjudul Counterfeit Purchase 

Intention of  Fashion Brands: The Personal Values and Social Aspect  of  Consumers as Determinants 

yang diterbitkan pada Gadjah Mada International Journal of  Business  Vol. 24, No. 1 (January-April 

2022). Jurnal  tersebut merupakan jurnal bereputasi internasional terindeks Scopus Q3 dengan SJR 

0,28 dengan ISSN: PRINT 1411-1128 | ONLINE 2338-7238. 

Bukti korespondensi juga dilampirkan dan diharapkan bisa menjadi bahan pertimbangan sebagai 

syarat khusus untuk kenaikan jabatan akademik dari Lektor Kepala menjadi Guru Besar.  

 

Jakarta, 26 Maret 2024 

Hormat saya 

 

 

Dr. Iin Mayasari, SIP, SPd, MM, MSi, 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Tautan SJR Jurnal yang Diajukan 

https://www.scimagojr.com/journalsearch.php?q=19900192318&tip=sid&exact=no 

 

Gambar 1. Bukti SJR Jurnal yang Diajukan 
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Bukti Korespondensi pada OJS 

 

 



 

Gambar 2. Bukti Review Artikel yang Diakses dari OJS-Gama IJB 

 
Tabel 1. Kronologi Korespondensi Artikel di Jurnal Internasional Bereputasi 

No Aktivitas Tanggal 

1 Submit Artikel melalui OJS-Gama IJB 4 Maret 2020 

2 Notifikasi penerimaan unggahan dari artikel 
melalui email dari editor.  

4 Maret 2020 

3 Notifikasi email   terkait proses dari editor dan  
reviewer dengan keputusan Revision 
Required. Revisi pertama diterima. 

11 September 2020 

4 Notifikasi email terkait review kedua 4 November 2020 

5. Notifikasi email terkait review ketiga.  25 Januari 2021 

6 Notifikasi email terkait review keempat 30 Maret 2021 

7 Notifikasi email  terkait Review Kelima 7 Juli 2021 

8  Menerima keputusan untuk dipublikasi  25 Agustus 2021 
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Penjelasan Kronologi Korespondensi 
 
1. Submit Artikel 

 

 

2. Notifikasi Penerimaan Unggahan Artikel Dari Editor 

 

 



 

3. Notifikasi Email   Terkait Proses Dari Editor dan  Reviewer Dengan Keputusan Revisi 

Diterima. 

 
Tabel 2. Review Pertama  

 Comments of reviewer Author  Amendment 

Reviewer 
1 

1. This research was promising a new 
perspective of the motives in buying 
counterfeit products. 

2. The title can be more simplified so 
more comfortable and exciting to 
understand. The abstract, keywords, 
JEL has already written well. 
Some questions arise in this part: 
- Please give a complete form of 
respondents profile in the form of a 
table 
- Since it is distributed in several 
cities in Indonesia, please indicates 
which city contributes to the most 
respondents in this research. Is it a 
big or small city? 
- Why respondents collected using 
snowball sampling? 

Thank you 
The title is changed:  Counterfeit 
Purchase Intention of Fashion 
Brands: The Personal Values and 
Social Aspect of Consumers as 
Determinants. 
 
Previously: A Quantitative 
Investigation On Understanding 
Consumer Behavior Regarding 
Counterfeit Fashion Brands In 
Indonesia. 
 
All the inputs are ready revised in the 
draft.  
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- Analyzing the education level of 
respondents, is it mostly distributed 
to students? 

3. The writing style is easy to 
understand, only needs improvement 
in special terms to be more clearly 
defined, like vanity, counterfeit, etc. 

4. Overall, this paper promises an 
exciting topic of motives in buying 
counterfeit products, but not yet 
discovered which counterfeit 
products categories are most likely 
by customers. Also, the respondents' 
distribution should be described 
since customer behaviors in big and 
small cities could be different in 
defining counterfeit products. 

 

 

 

 

4. Notifikasi terkait Review Kedua.  

 

 

 

 
 

 

 

 



Tabel 3. Review Kedua 

Comments of reviewer Author  Amendment 

1. Interesting research about 
some determinants that 
stimulates counterfeit 
purchase of fashion brands 

 

2. There's a typo in title, 
abstract needs to be written 
more comprehensively, 
introduction can be 
improved by sharpen the 
data about the loss, is it for 
the country or the owner's of 
luxury brand. 

Yes, I have already revised it.  

3. There's must be a statement 
to explain, this research is 
qualitative, quantitative, and 
mixed methods research. 
Also, need justification in 
number of respondents and 
number of cities that 
becoming respondents in 
this research to give an 
overview of Indonesia's 
customer behavior about 
counterfeit purchases. 

Yes, I have already revised in the draft.  

4. Easy to read and interesting 
to see the flow of research 
finding. 

 

5. The paper is promising, 
however needs more 
analysis in demographic 
aspect to elaborate the 
profile of people tend to buy 
counterfeit products, since 
from summary of 
respondents profile in terms 
of educational profile seems 
this questionnaire just 
distributed to students, not 
to public in general. Also, 
need to add questionnaires 
in the revision process for 
further review. 

Yes, I have already revised the draft.  
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5. Notifikasi terkait Review Ketiga.  

 

 

  

 

Reviewer memberikan masukan langsung pada naskah dan penulis memberikan revisi pada naskah. 

Beberapa bukti, penulis cantumkan dalam bentuk screen shot.  

Reviewer pertama:  

Terkait dengan abstrak 

 
 

 

 

 

 

 

 

 

 



Terkait dengan cara penulisan sitasi penulis 

 

 
 

 

Penjelasan intention to purchase perlu diperkuat. 

 
 

Pemilihan responden 

 
 

Penjelasan lebih lanjut terkait dengan analisis yang diperkuat data. 
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6. Notifikasi terkait Review Keempat 

 

Review pada  tahap ini terkait tambahan review sebelumnya.  

Tabel 4. Review Keempat 

Comments of reviewer Author  Amendment 

1. Interesting research about some 
determinants that stimulates counterfeit 
purchase of fashion brands 

1. Based on the paper submitted on 
March 18, 2021, the author has 
stated  the aim of the research.  

2. There's a typo in title, abstract needs to 
be written more comprehensively, 

2. It is already improved and revised 
on the paper draft.  



introduction can be improved by sharpen 
the data about the loss, is it for the country 
or the owner's of luxury brand. 

3. There's must be a statement to explain, 
this research is qualitative, quantitative, 
and mixed methods research. Also, need 
justification in number of respondents and 
number of cities that becoming 
respondents in this research to give an 
overview of Indonesia's customer 
behavior about counterfeit purchases. 

3. In the abstract, the statement of 
quantitative research is already 
clearly explained. 

4. The need justification of number 
respondents and cities is already 
stated in the sampling and data 
collection.  

4. Easy to read and interesting to see the 
flow of research finding. 

5. Thank u 

5. The paper is promising, however need 
more analysis in demographic aspect to 
elaborate the profile of people tend to buy 
counterfeit products, since from summary 
of respondents profile in terms of 
educational profile seems this 
questionnaire just distributed to students, 
not to public in general. Also, need to add 
questionnaires in the revision process for 
further review. 

6. The profile of demographic aspect 
is already explained in the sampling 
and data collection.  

comments available on MS.WORD There is revision of using coma of the 
sentences. It is already revised. 

The justification of the choice of 
consumer is already  

The suggestion to clarify the finding 
result of the influence of information 
susceptibility is already revised.  

The format of reference style is  already 
changed into APA style.  
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7. Notifikasi email  terkait Review Kelima 

 

Penulis langsung memperbaiki dengan menyesuaikan.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



8. Menerima Surat Untuk Siap Submission Dan Dipublikasi. 

 


