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ABSTRACT

ISKANDAR, ADNAN_ Institute of Graduate Studies, Central Luzon
>tate University, Mufoz, Nueva Ecija, Philippines, February 1999. MASS
MEDIA EXPOSURE AND ATTITUDE OF CENTRAL LUZON STATE UNIVERSITY

GRADUATE STUDENTS TOWARD THE CURRENT FINANCIAL CRISIS IN
SOUTHEAST ASIA.

Adviser: Dr. Victoria S. Lamucho

This study was an attempt to find out the CLSU graduate
students’ level of mass media such as television, radio. newspaper, and
magazine exposure which may influence attitude of CLSU graduate
students’ toward the current financial crisis in Southeast Asia on aspects
of opinion on government, financial expenditures, and jobs in the
future.

The study was conducted in Central Luzon State University. The
sample size was a total enumeration of all the graduate students' who
reside in the IGS dormitory and the family dormitory including those
staying in the faculty cottages. The survey method of data gathering
was used. Data were gathered through the use of questionnaire and
analyzed using descriptive stafistics such as frequency count,

percentage, mean, standard deviation, and rank. The relationship

X1V




between the two sets of variables were determined using the pearson’s

product moment coefficient correlation (12).

Majority of CLSU graduate students' belonged to the bracket old,

male, mamed, and pursuing their doctoral program. The large

percentage (88.2 %) came from the middle class in terms of socio-

economic status; only 18 respondents considered themselves coming
from lower class (16.8 %)

The CLSU graduate students' level of television exposure was
rated "moderate” while their radio exposure was rated “low.” On the
other hand, their level of newspaper exposure was rated “moderate,”
followed by their level of magazine exposure which was rated “low."

Most of the CLSU graduate students' sources of information
about the current financial crisis in Southeast Asia were from watching
TV and reading newspaper, while the remaining respondents obtained
information from listening to radio and reading magazines. Political and
economic information about their country came from television and
newspapers. Only few of them found entertainment and other
information such as sports and culture about their country from mass
media.

The attitude analysis revealed that in general, the respondents’
still believed in their government and they are to give support in solving

its financial crisis. They "agree" that financial crisis in their country has

XV




the higher their consideration for their job in the future.

Level of newspoper exposure was found fo have posifive ana
highly significant comelafion with their atfitude in terms of job in the
future. Similarly, level of magazine exposure was also found to have
posifive and significant comelafion with ther atfitude in terms of
financial expenditures. These results imply that the more respondents
are exposed to newspaper, the more they center their focus on their
job in the future. Furthermore, the more respondents are exposed to

magazine, the higher is their level of considerafion about their financial

expenditure.




INTRODUCTION

Current financial crisis in Southeast Asia has coused cumencies
and assets 1o plunge in the hardest hit nations, Beginning with Thailand
in July 1997, Indonesia, Malaysia, Philippines, and South Korea were also
hit hard. Many corporations went bankrupt, leading fo surging rising

prices, poverty, and unemployment. The Asian Development Bank

reported in the latest warning about the region's froubles, that the

Asian crisis will shrink economies of Thailand, Indonesia, and South

korea this year, thereby slowing growth around fthe world (The

Philippine Star, April 24, 1978).

Philippine President Joseph Estrada, while speaking at fhe

opening ceremonies of the 30t ASEAN (ASEM) meeting in Makati City,

called on member countries of the Association of Southeast Asian

Nations (ASEAN) to work together and further integrate their economies

to solve the financial and economic crisis in the region (Manila Bulletin,

October 8, 1998

Moreover, the Asian financial crisis is also spreading ACross the

globe. The prime example was the instability in the world’s largest

economic basket case with nukes. The debacle in Russia was fueled

partly by falling oil prices, which also fanned Venezuela's problems,
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stock-market falls (Asiaweek, September 11, 1998)

Not only is the crisis still not over but its impact is expected to be
particularly felt in the coming months. Projection on the impact of the
crisis and the fime required to come out of it varies among experts.
There is a general agreement that growth will decrease considerably
this year and that a modest recovery will be experienced beginning
next year (Philippine Daily Inquirer, May 29, 1998).

In fact, the political consequences of such turmoil have already
found manifestation. Unemployment and poverty will rise across the
region. Whether polifical and social consequences can be containea
or not will depend very much on management of the crisis and G
oroportioned distribution of their effects on all sectors of society.

Mass media is the medium with the greatest potential for
transmitting information. There is increasing evidence that the media
serve as an important source of information for a wide range of topics
which recently concemns current financial crisis in Southeast Asia.

According to Gamble and Gamble (1986), the mass media

perform a number of essential functions in our lives, namely: information

or surveillance function, agenda-setting and interpretation function,

creating and maintaining connection with various groups in society,



socialization and education, persuasion to purchase certain items Of
accept certain ideas, and entertainment.

The mass media also play important role in the transmission Of
attitudes, perception, and beliefs. The radio, television, motion pictures.
magazines, and newspapers are all part of the broad cultural
environment. They can transmit values explicitly in their news reports
| and editorials. They can also transmit values in more subtle ways.

Several writers have suggested that under certain condition, the mass

— e — —

media may become important socializing agencies in determining the
attitude of young people (Dominick, 1987).

! According to Anderson, as cited by Tan (1985), people adopt G

new opinion, atfitude, or behavioral intention by forming a general
impression which, in turn, is based on many pieces of information. Some
1 of this information may support a change in opinion, attitude, or

behavioral intention; other information may argue against a change.

Also, information may be available from sources that vary in expertise

and objectivity. We assign weights to each piece of information based
; on expertise and objectivity of the source and on other communication
factors; the weights of all the information are averaged to form a
general impression. Persuasion occurs depending on whether fthe

general impression supports a change in opinions, attitudes, or

behavioral intention.




Development communication is by and large, studied from Q
micro and Macro perspective. At the global level, there is abundant
political literature on the issue of news and information imbalance
across countries as they affect national development, but with little
objective research to detail the trye state of affair or to comect the
inequities (Quebral, 1995).

Quebral (1995) further explained that from the micro viewpoint of
development communication in the sub-unit of a nation, there are two
theoretical streams dominating this kind of research. First, is on the
center of information transfer on the effective spread and adoption of
skills or of desirable attitude and values. The process is seen as being
influenced mainly by relevant individuals, by the communication
media, or by the socio-economic structures in the community. Second,
communicatfion follows a socio-political view of development.

Communication system and institutions are assumed to be shaped by

class forces.

The concept of development has been linked to mass media
more often than to communication process in general (which may
encompass interpersonal, organizational, and mass communication).

Hachten, as cited by Jeffres et al. (1989) explained one of the five

major concepts used to describe cument frends as the “development
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concept.” where the mass media are seen as important instruments for

natfion building. However, there certainly are different views within the
perspectives, from those who look at mass media as independent
institution Inthe pluralistic framework, to those who think that al
instruments of mass communication should be mobilized by the central
government 1o aid in major task of nation building - fighting illiteracy
and poverty, building a political consciousness and assisting In
economic development.

Knowing people's attitude does not always enable observers to
predict their behavior accurately. The more aware people are of their
own attitude, the better attitude measurements can be used to
suggest how people will behave in the future. That way, there is the
need to know as much about mass media because of their presence
and influence in our life. Every person must learn how to read, listen,
and waich - crtically and intelligently — so as to order his life most

efficiently and satisfying.
Mass media exposure and the changes in matters of attitude

they may have brought into our life are significant in this regard

because it is from this framework that this study evolved.



crisis in Southeast Asia

Specifically, the study attempted to answer the following

questions:

1.

How may the CLSU graduate students' be described in terms
Of personal characteristics such as age, sex, marital status,

program of study, scholarship grant, and socio-economic

statuse

What are the respondents’ mass media sources of information

about the cumrent financial crisis in Southeast Asia?

How may the attitudes of CLSU graduate students' toward the

current financial crisis be descnbed?¢

Are respondents’ personal charactenstics significantly related

with their attitudes toward the cumrrent financial crnsis in

Southeast Asia?

s mass media exposure significantly related with attitudes of

respondents’ toward the current financial cnsis in Southeast

ASia¢



Objectives of the Study

In general, this study endeavored to find out the level of mass
media exposure and attitude of Central Luzon State University
graduate students concerning current financial crisis in Southeast AsiQ.

Specifically, the study aimed:

1. To describe the personal characteristics of CLSU graduate

students' in terms of age, sex, marital status, program of study.

scholarship grant, and socio-economic status.

2. To identify the respondents’ sources of information about the

current financial crisis in Southeast Asia.
3. To determine the respondents attitudes toward the current
financial crisis in Southeast Asig in terms of opinion ON

government, financial spending and job in the future.

4. To ascertain the relationship between respondents’ personal

crisis in Southeast Asiq.

To find out the relationship between respondents’ level Of

s media exposure and their attitudes toward the cumrent

financial crisis in Southeast Asia.



Hypotheses of the Study

The following null hypotheses of the study were tested:
1. The respondents' Personal characteristics are not significantly

related with their attitudes toward the current financial crisis In

Southeast Asia.

2. The respondents' level of mass media exposure is not

significantly related with their attitudes toward the current

financial crisis in Southeast Asia.

Significance of the study

Knowledge on mass media exposure concerning the current
financial crisis in Southeast Asia and the attitudes of respondents may
provide knowledge and insight to improve development information
and communication systems delivery of information and the barriers
that may exist.

The results of the study also may shed light on how informed
graduate students are on cument issues confronfing people and
countries and how they react to certain issues that concern them. A
knowledge on these matters may enlighten the Institute of the

Graduate Studies in particular, and the whole university as to the



graduate students’ communication needs and how these needs may
be filled up.

Additionally, the findings may also be bases for launching and
designing information programs. Concerning that this is the first study
conducted in CLSU, they may also be used as baseline data for more
in-depth research on the influence of mass media exposure involving a
bigger number of people on the more basic issues of attitude change

and development.

Scope and Limitation of the Study

This study basically aimed to determine the level of mass media
exposure and the attitudes of CLSU graduate students' towards the
current financial crisis in Southeast Asia. The focus of this study,
therefore. was limited only to graduate students’ in Central Luzon State
University who are residents on campus, especially in the IGS
dormitories. The primary data were gathered using questionnaire. Data
coverage was limited to selected variables such as respondents’
nersonal characteristics (in ferms of sex, age, marital status, program of
study, scholarship grant, socio-economic status) and their frequency or

level of exposure to mass media (newspapers, radio, magazine, and

television).
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The atfitude foward the financial crisis in Southeast Asia had three

indicators/di | - ini
N /dimension. namely:  opinions Oon government, financial

expenditure, and job in the future.

. In such, findings may

not be valid for wider generalization, nevertheless. insights and other

information gathered may be found useful in testing hypotheses an in

fhe conduct of a more In-depth study or research work.



11

REVIEW OF RELATED LITERATURE

This chapter presents g 'éview of existing literatures which are

related to mass communication, effects of mass media on attitude,

and Mmass media channels of information.

Mass Media Communication

A television set, a stereo set. g newspaper, a magazine - these

are Just some of the mass mediq that constitute the communication

society of which we are g part. Mass media are tools, instruments of

communication that permit us to record and transmit information and

expenences rapidly to large, scattered. and heterogeneous audiences.
Because of mass media, we have been able to expand the type of
communication that we engage in. Because of mass media, we are
now able to transmit messages almost instantaneously on a virtually
unlimited scale. For better or worse, we and the mass media are
iInextricably linked to each other. Consequently, we can expect to be

sumounded, immersed, and engulfed by a continual deluge of mass

communication.

Mass communication is like the other forms of communication. It

involves people, field of influence, messages, channels. noise,
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feedback, and context, yet it is different from other types oOf
communicafion in a number of ways.

First, mass communication relies on technical devices Of
intermediate transmitters (mechanical or electronic media like
newspapers, magazines, radio, television, film, or a combination of
these) to disseminate their messages widely and rapidly to scattered
audience.

Second, mass communication attempt to share meaning with
millions of human beings whom they do not know personally.
Consequently, the vastness and anonymity of the mMass

communication audience distinguishes it from other types of audience.

Third, the message is public; it is intended to reach and be
acceptable to many people.

Fourth, as source, mass communicators are primarily composead
of formal organizations like networks, chains, or conglomerates. In
effect. mass communication is the product not of one individual but a
group — usually a bureaucracy that under most circumstances exist to

make a profit.

Fifth, mass communication is controlled by many gatekeepers,

whereas in personal, group, or public communication, a single person

usually contfrols the message that s fransmitted. In  mass
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communication. Reducing the potential for feedback reduces both the
sender’ and receiver’s ability to know whether the message received Is
comparable to the message encoded (Gamble and Gamble, 1984).

As individuals, we are influenced by the media. Perhaps we can
even program our day by them. We may rise to the sounds of music or
news from ABS-CBN on the radio, dress while watching Sharon Cuneta
moming show in RPN or world news on CNN, eat breakfast while
perusing the Philippine Daily Inquirer, travel to work while listening to
favorite radio stations or tapes, eat lunch while reading a book or
magazine, travel home again accompanied by the radio or tapes, eat
dinner while listening or watching the evening news, fill the evening
hours and unwind by waiching television or going to o movie, and
finally fall asleep to the TV, stereo, or radio.

How many hours do we spend with some form of maoss
communication eoch day and each week? According to Gambile and
Gambie (1986), most people spend opproxmately seventeen hours, or

one-hall of all thelr lelswre time, as well as porhion of ther working hours
consuming the mass media. They oo have very specific medio

Préflarence.
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Of those who do read the newspaper, most have the paper
delivered fo their home and, not surprisingly, the home is the place
where most newspapers are read. Once the newspaper is in the
household, it is read by approximately two people who spend an the
average about twenty-five minutes per day reading the newspaper.
The most popular time of day for newspaper reading is after the
evening meals (Dominick, 1987).

One striking fact about the television audience is its great size
and expectedly, the television audience is largest during the winter
months, December through March, and smallest during July and
August, when people spend more time out of doors. The composition of
the television audience changes during the day. Preschoolers and
women tend to watch predominantly during the daytime hours from
Monday to Friday. On Saturday mornings, most of the audiences are

under thirteen. Prime time is dominated by those in the eighteen 1o
forty-nine years old age group (Dominick, 1987).

One of the most important determinants of media usage is a
person’s age. Exposure to the various mass media changes as each of
us gets older. Dominick (1987) attempted 10 profile how our media
behavior fluctuates with age. Dominick noted that the sound (radio,
records, and tapes) tend to be listened to during preteen and teenage

vears: movies tend to peak around the early twenties. As fime devoted
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to sound recording, radio, and movie going begins to decrease during
the thirties, forties, and fifties, newspaper and magazine usage begin 10
pick up. After the teenage years, TV viewing tends to increase.

The above examples, diverse as they are, all illustrate people In
the mass communication audience. To say that the audience is The
most important part of the mass communication process is an
understatement.  Without the audience, there would be no mMass

communication.

Effects of Mass Media on Attitude

We all have opinions about the influence of mass mediq, just as
we have opinions about everything. These opinions are offen based on

information we have gathered and things we have been taught by our

oarents, teachers, and television sefs. But how does the influence of

mass media effect our attitude?

The word “attitude"” is closely related to a Lafin word, apere,
which means “to fasten.” As psychologists use the word, attitude means
a combination of beliefs, emotion, and behavioral tendencies fastened
to specific people, groups, objects, or idea (Witting and William, 1984).

Wortman and Loftus (1988) briefly defined attitude as an

association between some person, thing, event, idea, or situation
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called an attitude object) and an evaluation of it (good or bad, better

or worst, and so forth).

Krech and Crutchfield (1948) as cited by Kiesler, Collins, and Miller

(1969), define an atfitude as ... an enduring organization of

motivational, emotional, percepfual, and cognitive process with

respect 10 some aspect of the individual world.”

Most definitions of atfitude include one or more of the following
characteristics: a cognitive component, which is information or
knowledge that a person has about the attitude object; an affective
component, which is how one feels about the attitude object, usually
summarized as liking or disliking; and a conative or behavioral
component, which is how a person will overly act toward the attitude
object.

According fo Hovland, Janis, and Kelley (1953), attitude can be
changed by changing related opinion (or information) that a person
has about the object. Opinions are like other "habit" in that they tend
o persist unless the person undergoes some new learning experience.
Acceptance of new opinion, depends on incentives or reinforcement
in the message (Insko, 1967).

The research shows that the setting of communication can
Influence the communication’s effectiveness in changing attitude. This

effect frequently depends on the content of the communication. When
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the content is important to the audience, the effect on atfituae
change is greater (Witting and William, 1984).

The cone effect is another way of examining the effects of mass
media on our lives. It involves the relationship between mediated reality
and real life (Whetmore, 1982).

Real life represents all aspects of life experience that do not
directly involve a mass medium. Certain aspects of real life experience
are then used by a communicator to form Constructed Mediated
Reality (CMR). CMR may consist of a TV show, magazine ad, or any
other media message. We expect CMR to offer us things that are out of
the ordinary. otherwise, there would be no reason to suspend real life
long enough to experience mediated reality.

Once CMR is completed, it is transmitted to the audience. We
call the audience perception perceived mediated reality (PMR). We
perceive mediated information in many ways. The final step in the
orocess involves the relationship between PMR and real life. We often
take information gleaned from mediated reality and apply it 1o our real
ife The fact is that real life often cannot measure up to the more
glamorous and intense world of mediated reality.

Whetmore (1982), furthermore explained that the cone effect

applies equally to all mass media. In books, magazines, radio, TV, there
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s always a mediated reality exerting some degree of influence over the

mass audience.

Mass Media Channels of information

Mass media researchers have carefully studied how mMass
communication channels function in the distibution of news and
information. The channel is the means by which a message tfravels from
the source fto the receiver. The channel makes the message
perceptible through the five senses.

Patron, Agoncillo, and Capul (1992), described that the channels
of communication are ways of presenting message so that they can
pe:

« Seen through the printed and visual forms.

= Heard through the audio media;

« Seen and heard through films, television, soundslide tape

presentations;

« Touched, smelled and tested through exhibits, model,
specimens, and experiments;

« Experienced through face to face interaction, discussions,

role-plays, community assembly, and other interpersonal

media forms.
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Agee, Ault, and Emery (1976) claimed that a message can be
communicated to mass audience by many means: the reader turns 0
a newspaper for news and opinion, entertainment, and the advertising
it publishes. In the weekly news, the focus is upon the reader's own
community; in the daily, upon the nation and the world as well.
Magazines provide background information, entertainment, opinion
and advertising; books offer a deeper and more detailed examination
of subject, as well as entertainment; pamphlets, direct mail pieces, and
billboards bring the views of commercial and civic organization. The
film may inform and persuade as well as entertain. Television and radio
offer entertainment, news and opinion, advertising message and can
bring direct coverage of public eventsinto the listener's home.

An area of study involving news distribution has been labeled
news diffusion” and is defined as the dissemination (spread) of
information in a society across time. Dominick (1987) described three
main stages of the diffusion process. The first stage is called the
"newsbreak” and consists of the times it takes for reporters to transmit
the essential facts of a story back to media organization, which, in turn
oublishes or broadcasts the news. The second is called the
"dissemination stage" and consists of the period during which the news
s spreading through the audience and during which the facts are

becoming known to the members of some community or society. The
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ast stage called “saturation,” occurs when most of the population has
heard the story and it no longer can be classified as breaking NeWs
(Dominick, 1987).

There is increasing evidence that the financial crisis which swep?
through Asia and caught many by surprise has not waned from the
discussion of expert and policy maker. In these issues, mass media serve
as important source of information for a wide range of topiCS

concerning current financial crisis in Southeast Asia.
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Theoretically, this study' falls '-'*Uﬁde'ir the Individual 'lefe[ehces )
Theory and the Reinforcement Theory:of Attitude Change.

The Individual Differences Theory states that human beings varied
greatly in their personal psychological organizations. Human beings
aised under widely differing circumstances are ‘exposed to  widely
differing points of view (Hanneman and William, 1975). This ’rheoi'? .
asserts that each person is unique, as he possesses personal traits which
mold him to become entirely different from each other. These personal
traits which include physical characteristics, habits and attitudes
influenced by heredity and the environment are organized into @

distinctive pattern which help to make each human personality unigue.
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According fo the Individual Differences theory, every individual in
his communicafion and interaction with other individuals has its own
responses and meanings to every stimulus that come their way. From
birth, during his formative years up to becoming a socially-matured
individual, his continuous interaction and exposure to different
environments enable him fo acquire other traits which shape up his
personal choice of the goals he will pursue for life.

This theory consists of the principle of selective attenfion and
perception. According to this principle, a person responds 1o messages
which are related to his interest, consistent with his attitudes, congruent
with his beliefs, and supportive of his values.

Human communication by its very nature, is selective because
human beings cannot decode all of them simultaneously, one must
select only certain ones which hopefully are the important ones.
Likewise, perception is selective. As humans, we believe that our
nerception is the correct one and that others should perceive objects
and events the same way we do which should not be the same. We
should realize that no two people have identical meaning for words; no

two people perceive words, happenings, experience, or messages

exactly alike.

This study also falls under the Reinforcement Theory of Attitude

Change. According to Hovland, Janis, and Kelley (1933). who
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established this theory, as cited by Insko (1967), attitude change resulis
from leamning produced through reinforcement. The reinforcement
theory suggests that exposure to persuasive communication will lead
adults fo accept a new opinion.

Opinions are beliefs such as interpretation, expectation, anad
anticipation.  Aftitudes are implicit responses oriented foward
approaching or avoiding, reacting favorably or unfavorably, toward an
object or symbol. According to Hovland, Janis, and Kelley (1953). the
most important interaction is the change in attitude that follows the
change in opinion. Opinions, like other habits, tend to persist uniess the
individual undergoes some new learning experiences.

The same authors further stated that there are three important
variables in the acquisition of new opinion: attention, comprehension,
and acceptance. Assuming that attention to and comprehension of @
communication are accurate, persuasion will depend upon
acceptance. The occurrence of acceptance in turn depends upon
ncentives or reinforcement. The persuasive communication may
orovide incentives in the form of arguments or reasons why the
advocated point of view should be accepted, or the persuasive
communication may arouse expectations of phenomena that are

reinforcing (incentives) or that in the past have been associated with

reinforcement (Insko, 1967).
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There are many factors aifecting the acceptance of the new

information. The sources of News, its Credibility and previous experience

also affect the Perception of new Information. Hovland, Janis, and

Kelley (1953) did not attempt to describe all the factors of new

information or learning process. However, they did single out three

factors of major importance:

I. There is the expectation of being right or wrong. Since experts
are thought of as usually being right, and since the
expeciation of being right has been associated with
reinforcement, conclusions advocated by expert can be

more readily accepted than conclusions advocated by non-

expert sources.

2. Expectation of manipulative intent. A communication coming
from untrustworthy source is not likely to be accepted,
because it arouses the expectation of manipulative intent
which has been associated with non reinforcement.

3. The third and final type of expectation mentioned is the
expectation of social approval or disapproval. Since
prestigious individuals may be seen as indicators of the social
climate, conclusions advocated by these individuals may
arouse the expectation of the reinforcing social approval and

thus produce acceptance or agreement,
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These factors are always present in accepting or rejecfing @
communication, and in this study, the researcher dealt with mMass
media as the source of information. As such, it could be the
reinforcement which could cause opinion change which in turn could
cause attitude change. The new leaming process would be obtaining

the news from the mass media and reacting to it as in opinion-making.

Conceptual Framework

Our lives are made up of many social experiences. Some of those
are interpersonal. Our parents and friends all have influence on the
attitude we develop and the decisions we make. However, of
tremendous impact are the hundreds of people we have "known” from
mass media. We carmry around their images in our heads and we can

recall them in an instant.

According to Gamble and Gamble (1986), the mass media also
guide us in establishing, extending, or displacing meanings, lead us in
approving or disapproving portrayals, and encourage us to reinforce or
replace our system of values. Without our stopping to consider why they
are such effective instructors, the mass media reveal the world and our
place in it to us. At the same time, The mass media provide us with

information and entertainment, the mass media also exert their
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persuasive power, sometimes overtly but frequently so subtly, that we
do not consciously realize we are being worked over.

For some of us, our immersion in the mass media is total. We
come to believe that we have seen and heard and the media world
becomes our real world. For others, there are barmiers maintained
between the real world and the media world, barriers we pass through
time and time again. Sometimes we imitate what we see, while at other
times we reject it, depending on how accepting we are of the
information and portrayals offered to us by the media.

One effect of mass media that is so obvious yet is almost
unacknowledged is its inherent capacity fo disseminate information
rapidly to a large group of people at the same time although In
different places. Jamias (1991) explained that the mass media have
power to reach great numbers of people fast and far. They serve as
catalyst, consumer crific, action energizer and educator of the citizenry
on environmental matters. They provide the vital link between scientists
and environmental activists, on one hand, and the govemment and

the people, on the other.

Mass media researchers have carefully studied how mass
communication channels function in the distribution of news and
information. They also have investigated what is or is not an effect of

mass communication. Klapper in his book "The Effects of Mass
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Communication™ (1960) as cited by Dominick (1987), stressed that the
media would operate far more frequently to reinforce the pEerson’s
behavior, atfitudes, and values than they would to change fthem.
Based on his research, Klapper (1960) concluded that although the
mass media do not necessarily cause the readers/viewers to become
more apathetic, passive, or aggressive, they might reinforce tendencies
already present among the readers/viewers.

The mass media are vehicles that camy message to large
qudience. These media — books, magazines, newspapers, movies, radio
and television - are so pervasive in modern life that many people Ao
not even notice their influence. However, we should take fime 10
understand the mass media so that we can better asses, whether they
are affecting us for better or worse.

Set upon the framework of this study, the formation of atfitude of
CLSU graduate students particularly or reinforced toward financial crisis
n Southeast Asia are influenced by their mass media exposure and
personal characteristics.

As stated earlier, the indicators of attitudes toward financial crisis

consist of (1) opinion on government, (2) financial expenditure, and (3)

job in the future.

The relationship of independent variables and dependent

variables can be seen in Figure 1. The independent variables are
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personal characteristics of the respondents and type of mass media.
Specifically, the personal characteristics are age, sex, marital stafus,
program of study, scholarship grant, and socio-economic status. These
types of mass media include newspaper, radio, magazine, and

television.
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Operational Definition of Terms

The following terms here been operationally defined in the

context of their application to the study.

Age means the chronological age of respondent as of last
pirthday. This was dichotomized into "young" and "old."” Respondents
whose ages fall below the mean were classified under the “young”

category; those equal to and above the mean were considered under

the “old"” group.

sex refers to the gender of the respondents. They were

dichotomized into male and female.

Marital status refers to the legal characters of the respondents Qs
to whether they are single, married, widow(er), or divorced, out
however categorized into fwo groups. Respondents who are married,

widow (er), or divorced fell under the “married"” category, while those

who are single belonged to the “single™ category.

Program of study refers to the degree or level of graduate study

of the respondents. They were categorized into master and doctoral

program.
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Scholarship grant refers to monthly stipend, allowance, Of

subsistence of respondents during their study. It was measured with G

description as follows:

Scholarship Description
> P 25,000 High
P 20,001 - P 25,000 Moderately high
P 15,001 - P 20,000 Moderate
P 10,001 - P 15,000 Moderately low
< P 10.000 Low

Socio-economic status refers to the respondents’ economicC
status they belong to in their particular country as specified by

respondents. It was categorized into high, middie, and low level.

Mass media refers to the channels of communication like
newspaper, television, radio, and magazine that reach and influence

large numbers of people at the same time although in different places.

Mass media exposure refers to how offen respondents are
exposed to mass media such as television, radio, newspaper and

magazine.
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Frequenc
€q Y of newspapey €Xposure wqs Measured in terms of the
number of times g 'eSpondent

Frequency Score
More than 5 ’rimes/week 3
4 fimes/week 2

Less than 3 fimes/week

The mean level of Newspaper exposure was interpreted using the

following scores and description:

Level of exposure

Description
2.51-3.00 High
1.91 -2.50 Moderately
1.00-1.50 Low

Frequency of television exposure was measured in terms of the

numbers of hours a respondent s exposed to television within the day.

The actual frequency respondents are exposed to television was used

10 analyze the data. It was measured with scale as follows:
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Frequency Score
More than 3 hours/day 3
2 - 3 hours/day 9

Less than 2 hour/day ]

The mean level of television exposure was interpreted using the

following scores and descripfions:

Scores Description
2.51 -3.00 High
1.51 -2.50 Moderate
1.00-1.50 Low

Frequency of radio exposure was measured in terms of the

~umber of hours respondents are exposed fo radio within the day. It

was measured with scale as follows:

Frequency Score
More than 3 hours/day 3
2 - 3 hours/aay 2

Less than 2 hours/day 1

The mean level of radio exposure was interprefed using the

following scores and descriptions:



Scores

Description
2.51-3.00 High
1.51-2.50 Moderate
1.00-1.50 LOW

Frequency of magazine exposure was measured in terms of the
number of fimes respondents are exposed to magazine within the

week. It was measured with a description as follows:

Frequency score
More than 5 times/week 3
4 times a week 2
Less than 3 times/week ]

the mean level of magazine exposure was interpreted using the

following score and descripfion:

Level of exposure Description
2.51-3.00 High
1.51 =2.50 Moderately
1.00-1.50 Low

Aftitude refers to the way respondents’ think, feel, and act

toward some aspects of the financial crisis. Attitude was on the basis of




35

determining opinions on government, financial expenditure, and job in
the future.
Opinions on government, financial expenditure, and job in the

future were measured using a set of questions answerable by the

following with the corresponding scores:

Scores
Strongly Agree 5
Agree 4
Undecided 3
Disagree 2
Strongly disagree l

The mean value was interpreted using the following scores and

descriptions:
Degree of aftituae Description
4.51 -5.00 High
3.51 - 4.50 Moderately High
2.51-3.50 Moderate
1.51 = 2.50 Moderately Low

1.00-1.50 Low
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Financial crisi -

crisis refers to a time or situation when some Of
utheast Asi |

S0 sian couniries are faced with great trouble concerning

money and finance threatening the economy and causing unpleasant

consequences.

Unit of Analysis

The unit of analysis of this study were the individual graduate

tudents' of CLSU enrolled in various curricular degree programs for the

second semester of SY 1998-1999.

Research Design

SOCIO-
crisis  (in 1erms of opinion ON government financial
expenditure and job in the future)

n terms of

2) Correlation Hetween Mas media €exposure (

nd magaziné eading, radio istening, and

newspaper d
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Television viewi '
IoNn viewing) and attitude toward the financial crisis (in

terms of opini
pinion on government, financial expenditure, and

job in the future).

Locale and Time of the Study

This study was conducted in Cenfral Luzon State University,
particularly among campus residents in the IGS Dormitory and in the
Family Dormitory including those who are staying with the faculty In

CLSU. Data collection was done in November 1998.

sampling and Sampling Procedure

since the populafion of Central Luzon State University graduate

students is not widely spread geographicolly, the sample size for this

study was total enumeration of all the graduate students who reside in

the |GS Dormitory and family dormitory ‘ncluding those who aré staying

with the faculty in CLSU.

Table 1 below shows the sample size of the respondents

according to their residential status and level of program of study.




IGS Dormitory £

Family Dormitory .

Masteral Program 38
Doctoral Program 99
Masteral Program 3

Doctoral program

Faculty housing | -

Masteral Program 2

Doctoral Program 4
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Research Instrument

The main source of data for this study was the CLSU graduate
students. A set of questionnaires was used by the researcher to gather
information fthat relate to the objectives and the conceptual
framework of the study. The research instrument was designed to
include all the selected variables and elicit responses to satisfy the

research objectives.

In order to ensure aqppropriateness and validity of fthe
questionnaire, the Iinsfrument was pre-tested involving respondents
outside the study area as pre-test sampling frame. This enabled the

researcher to revise the insfrument by deleting unnecessary items and

modifying others.

Method of Data Gathering

The survey method of data gathering was used. Necessary data
were collected by the researcher himself. The data gathered through

the instrument were tabulated, analyzed, and Interpreted in

accordance with the research objectives.




40

Method of Datq Analysis

Data obtained during the conduct of this study were analyzed

using the following statistical tools:
I. Descriptive  stafistics such as frequency distribution,
perceniages, measure of central tendency, measure Of
variability, standard deviation, range and rank were used 10

describe the personal characteristics, mass media exposure,

and aftitudes toward the financial crisis in Southeast Asia.
2. Pearson product moment correlation coefficient (r2) was used
to analyze corelation of personal characteristics of

respondents, and mass media exposure, with the attitudes of

the respondents.

Level of Significance

Validity of the data was et at a higher level of confidence by

imiting permissible error at 0.0 ievel of probability.



RESULTS AND DISCUSSION

This chapter presents the findings of the study. It includes the
CLSU graduate students' personal characteristics and their level of mass

media exposure (independent variables), and attitudes of CLSU
graduate students’ foward the current financial crisis in Southeast Asia

(dependent variables).

Description of the variables was done by frequency counts,
ranks, percentage, mean as measures of central tendency and
standard deviation. The relationships between the two set of variables
were defermined by using Pearson product moment correlation (r2).

Also discussed were other information related to the study and

the solutions suggested.

CLSU Graduate Students’ Personal Characteristics

The first objective of the study was to describe the CLSU graduate
sfudents' personal characteristics in terms of age, sex, marital status,
Program of study, scholarship grant, and socio-economic status.

Age
The CLSU graduate students' age ranged from 21 - 54 years old

With @ mean age of 35.25 years. Majority (59.8 %) of respondents'
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pelonged 10 the old category (> 35 years old), while (40.2 %) were
young (< 39 years old). Findings indicate maturity among the
respondents. The standard deviation of 7.64 revealed a relatively widely

scattered range in the ages of the respondents (Table 2)

Table 2. CLSU graduate students’ personal characteristics

Age
Young (< 395) 43 40,2
old (> 35) | 64 59,8
Mean = 35,25
SD =7,64
Range = 21- 54 l

Sex |
Male 67 62.6
Female 40 37 4

e —— —— = =

Marital Status |

Marred 80 | /4,7

Single 27 253
Program of study

Masteral 43 40.2

Doctoral 64 0?.8

B ———————————————— e ————
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Table 2. Continued...

. £ i i gy » PR T . ! 1 - r - - P " P iy
i i d § i 3 H i\ i - o = ki 5 . i B F i - r i i F iy b
v 1 { i
| : | 5 i b 1 1 j TEN [ wu T

scholarship grant
Yes 50 | 46,7
NO 57 | 53,8
Monthly stipenad |
>P 25,000 - | -
P 20,001 — 25,000 2 ]2
P 15,001 — 20,000 16 15,0
P 10,001 — 15,000 5 4,7
<P 10,000 27 252
Allowance |
Yes 56 52.3
NO 51 47,7
Monthly allowance
>P 5000 25 23,4
P 4001 — 5000 20 18.7
P 3001 — 4000 4 3,7
P 2001 - 3000 6 3,6
<P 2000 1 0.9

w

* Multiple responses



Table 2. Continued...

Yes 10
NG 97
Monthly subsistence
>P 5000 4
P 4001 — 5000 2
P 3001 — 4000 .
P 2001 — 3000 ]
<P 2000 ]
Socio-economic status
High : -
Middle | 89
18

9.3
90.7

56
1,9

0.9
0.9

83.2
16,8

LOW

* Multiple responses
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Sex

The large percentage (61.7 %) of the respondents were males
while 38.3 percent were females. These data indicate that the
masculine gender predominates the CLSU graduate students’

populace.

Marital Status

There were more married than single respondents. Married
respondents numbered 80 (74.7 %). The respondents classified as
widow/widower numbered 4 (3.7 %), followed by respondents who

were divorced also numbered 4 (3.7 %). On the other hand, single

respondents numbered 27 (25.3 %).

Program of Study

As reflected in Table 2, the results showed that majornty of the
respondents (58.9 %) were pursuing doctoral program while 41.1

percent were in their masteral program.

Scholarship Grant

Scholarship grant refers to the monthly stipend, allowance, or

subsistence of respondents during their study. Multiple responses were
reported. There were 50 respondents or 46.7 percent enjoying

scholarship while 52.3 percent oOf respondents said they enjoyed
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qllowance. Only 140 percent of respondents reported that they
enjoyed subsistence.

The data further showed that for those who enjoyed scholarship.
mnost of them (23.4 %) received < P10,000 for monthly stipend, while 15
oercent enjoyed P15,001 - 20,000, followed by 4.7 percent enjoying
10,001 — 15,000, and only 2 percent of graduate students enjoying
p20.001 — 25,000 monthly stipend. Results imply that the respondents
were heterogeneous relatively in terms of the benefits enjoyed as pari

of the scholarship, yet suggesting that majority of CLSU graduate

students enjoyed low scholarship (Table 2).

On the other hand, for the respondents who enjoyed allowance,
the large percentage (23.4) received monthly allowance of more than
P 5000 while a little lower (18.7 %) received between P 4001 - 5000;
followed by 3.7 percent receiving between P 3001 - 4000; 5.6 percent
received between P 2001 - 3000; and only one respondent or 0.9

percent received less than P 2000. These results indicate that

respondents’ enjoyed high and moderately high allowance in the

course of their scholarship (Table 2).

On the data referming to subsistence, 5.6 percent received
monthly amount of more than P 5000, followed by 1.9 percent of

respondents received between P 4001 - 5000, while the remaining (1 %)

'eceived monthly subsistence between <2000 - 3000. It may be infered
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trom the results that high subsistence allowance was enjoyed by the
respondents who reported receiving subsistence allowance (Table 2).
The data may be noted that while stipend, allowance and

subsistence were asked separately from the respondents’, these data

were allincluded or covered in the scholarship grant.

socio-economic Stafus

Socio-economic status refers to the respondents’ level Of
economic status specified by respondents. The respondents claimed 10
have come from the middle class and low class. 83.2 percent and 16.8

percent who considered themselves of middle and low status,

respectively.

Mass Media Exposure

Mass media exposure refers fo how often respondents are

exposed to mass media within a period of time. In determining the
degree of television and radio exposure, the respondents were asked
how frequently were their daily watching and listening to these media.
More than three hours a day was considered high exposure; 2 — 3 hours

a day was considered moderate, and less than 2 hours a day was

considered low degree of exposure 10 the medium.
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Data shown in Table 3, revealed that the mean rating of the
respondents’ level of TV exposure was 1.78 indicating a "moderate”
ievel of TV exposure. The standard deviation of 0.69 manifests @
relatively small dispersion in the level of TV exposure of the respondents.

The data turther showed that the mean rating of level of radio
exposure of the respondents was 1.50 indicating “low" level of radio
exposure. The standard deviation of 0.94 indicates an almost equal

level of exposure considering the dispersion in the level of radio

exposure of the respondents.

Table 3. Respondents’ level of mass media exposure

I
Level of TV exposure 1.78 0.69 M
Level of radio exposure 1.50 0.94 L
Level of newspaper exposure | 2.48 1.66 M

1.14 1.12 L

Level of magazine exposure

Overall rating 1.72 1.10 | M

Level of exposure; 2.51-3.00 High (H)
1.51 - 2,50 Moderate (M)

1.00-1.50 Low (L)
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On the other hand, in determining the degree of newspaper and
magazine exposure, the respondents were asked what their frequency
was of the weekly reading of this medium. More than 5 times/week was
considered high exposure; 4 times/week was considered moderate
exposure; and less than 3 times/week was considered low exposure.

As reflected in Table 3, the findings revealed that the
respondents’ level of newspaper exposure was “moderate” while their
level of magazine exposure was "“low". Their mean rating of newspaper
exposure was 2.48 while their mean rafing of magazine exposure was
1.14. The standard deviation of 1.66 for newspaper exposure and 1.12
for magazine exposure implies a relatively small scatter in levels of
newspaper and magazine exposure of the respondents.

Results showed that respondents’ level of mass media exposure
was “moderate"” especially on television and newspapers, while their
level of radio and magazine exposure was “low.”

The low exposure to radio and magazines may be attributed to
the fact that rarely do you find dormitories subscribing 1o magazines.
However, while newspapers may not be a popular subscription, these
May be available in libraries or in faculty coftages, hence the
Moderate exposure to this medium. Accessibility may be considered a

actor in the determinant of respondents’ exposure 1o these medium.
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Television is available in dormitories and could easily be switched on

when the need/want arises.

Respondenif' Sources of Information about the
Current Financial Crisis in Southeast Asia

The second objective of the study was to identify the

respondents’ sources of information about the current financial crisis in
Southeast Asia. Source of information refers to the respondents'
responses as to whether they watch, read, or listen to the information
about current financial crisis in Southeast Asia from the mass media.

As shown in Table 4, data revealed that 98.1 percent of the
respondents’ watched the news about the current financial crisis in
Southeast Asia on TV while only 2 respondents’ or 1.9 percent said they
did not watch. On the other hand, 87.8 percent of the respondents’
claimed they read about the cument financial crisis in Southeast Asia
from the newspaper while the remaining 12.2 percent said they did not.
There were 60.7 percent respondents’ who istened to the radio about
current financial crisis in Southeast Asia while 39.3 percent said they did

not listen to the radio, followed by a littie more than half of the total

'@Spondents’ or 57.0 percent reporting they read about this cument

he remaining 43.0 percent did

financiql crisis from the magazne while 1

not.
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Newspapers and felevision and on radio and magazines, respectively.

Table 4. Respondents' source of Information about the
current financial crisis in Southeast Asia

B U e ———

* Multiple responses
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Respondents’ Level of Mass Media Exposure on the
Current Financial Crisis in Southeast Asia

Level of mass media exposure refers to how often a respondent’
s exposed fo information about curent financial crisis in Southeast AsiQ.
n determining the degree of television and radio exposure on the
current financial crisis in Southeast Asia, the respondents’ were asked
what their frequency was of daily watching and listening to these
medium. Frequency of more than three hours/day was considered high
exposure; 2 - 3 hours/day was considered moderate; and less than two
hours/day was considered low degree of exposure 10 the medium.

Finding revealed that the mean rating of the respondents’ level
of TV exposure on cumrent financial crisis in Southeast Asia was 2.91
indicating a “high" level of TV exposureé on current financial crisis in
Southeast Asia. The standard deviation of 1.66 revealed a relatively
small dispersion in the level of TV exposureé of the respondents’,
indicates that respondents’ have an almost similar exposure intervals,

In contrast, respondents’ mean rating of level of radio exposure

on cument financial crisis in Southeast Asia was 1.83 indicating

‘moderate” level of radio exposure. The standard deviation of 2.0l

'@vealed q relatively small scatter in their level of radio exposure on the

“urrent financial crisis in Southeas! Asia (Table 3).
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Table 5. Respondents’ level of mass media exposure on financial crisis
In Southeast Asia

# . et 'y L] .
» L] 7 4 _|'- " I-. l, ___q-r! I' ._:. I - -
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Level of TV exposure on financial crisis in 291 1 T1.66 H
Southeast Asia

| evel of radio exposure on financial cn‘sisl 1.83 | 20] M
in Southeast Asia

| evel of newspaper exposure on 219 1 58 M
financial crisis In Southeast Asia I

Level of magazines exposure on 1.05 0.99 L

financial Crisis in Southeast AsIC

Overall mean rating | 1.99 1.56 M

I EEEEE—

level of exposure: 2.51-3.00 High (H)
151 —2.50 Moderate (M)

1.00-1.50 Low (L)

On the other hand, in determining the degree of newspaper and

t financial crisis in Southeast Asia, the

magazine exposure on cumen

n b times/week wWas considered

this medium. Frequency of more Tha
ess than 3
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As reflected in Table 5, the data revealed that the respondents’
evel of newspaper exposure on current financial crisis in Southeast Asia
was “moderate” likewise, shown by their mean rating of newspaper
exposure of 2.19. The standard deviation of 1.58 revealed a relatively
small dispersion of respondents’ level of newspaper exposure on current
financial crisis in Southeast Asia.

The date further showed that the respondents’ level of magazine
exposure on current financial crisis in Southeast Asia was “low". This was
likewise shown by their mean rating of magazine exposure of 1.05. The
standard deviation of 0.99 revealed a relatively small scatter of
respondents’ level of magazine exposure on cumrent financial crisis in
Southeast Asia.

These results indicate that respondents’ level of mass media
exposure on current financial crisis in Southeast Asia was on the “high”
and “"moderate” level, especially on electronics medium such as
television and radio. On the other hand, on print medium such as
newspaper, the respondents’ level of exposure was "moderate” while
'€spondents' magazine exposure was rated "low.”

The "high" levels of exposure on television on the current financial

Chisis may have been different from the "moderate” level of television

- e -
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-

= 2 s = e = =g i L_‘- ,_-..-..._-_ -
o P A, WA AR N [ L R |

-
o o -

- - =
S . . T ——



55

gs the source of information about the financial crisis. The “high” may
re aftributed fo the accessibility of television in the dormitories and
cottages while the "moderate” results may have been because at
some point in fime when the respondents’ switched on the television,

the information may have been on other subjects rather than on the

financial crisis.

Regular News about Couniry of Respondents
on Mass Media

In determining the regular news about country of respondents’
on mass media, the respondents’ were asked if they get to elicit news
about their country and what type of news about their countries.

The multiple responses reported that 88 respondents’ or 82.2
percent were found regularly reading news about political, economic,
and entertainment matters about their country of ongin in newspapers,
a little bit less (84 respondents’) or 78.5 percent said they waich the
reqular news about their country on television. The numbering 62
'espondents’ or 57.9 percent listened to radio, while the remaining 59
'espondents’ or 55.1 percent said they could find them in magazine

Table ¢).

o e = e -
-rl‘-lu-'!'-iq‘_.ru-m__..rﬁ




These resulis are suggestive of the fact that these main media

could be sources of other news items pertinent to economic, political

and entertfainment.

Table 6. Regular news about country of respondents

on Mass media
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Regular news about country of
respondents on TV

Yes
NO

Regular news about country of
respondents on the radio

Yes
NO

Regular news about country of
respondents ON newspaper

Yes
NO

Regular news about Cqunfry of
respondents On magazine

Yes
NO

* Multiple responses

I-,"-"'I‘ EiE _‘ T % P 1y :
d i R i A4S RN LLTsY 4 & | - 3
1 L I ! i 1 T i 1 b i : i ! r
I. .‘- II1.-I ‘.",‘r & -r_,.I'JII: L I 5 '||| ' ] i." % 3 -} :. |l --I I | r1 1 4 T
'r II-| +l|| 1:‘}: 'I 11[ } _r.. d ||I 4 =L 1 i ‘L . " L ]
b bk { ‘RR2 T r_t"‘*.' Lt | '3 l § I 1| A
ettt lo v iy e d el
- 1 ] r

23

62
45
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19

59
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42.
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Information about Country of Respondents
from Mass Media

The type Or kind Information about country of respondents’ was
ikewise determined by their responses on the question: “what kind of
informGﬁOﬂ do they get about their country”" from mass media. They
were also asked to specity the information in terms of political.
~conomic, enfertainment, and other kind of information.

As seen in Table 7, the responses showed that 38 respondents’
were watching political information about their country on television
while 40 respondents’ were reading political information from
newspaper, followed by 30 respondents’ listening on radio, and 27
respondents’ reading political information about their country from
magazine.

Most of the respondents’ (40 respondents’) generated economic
information about their country from newspaper while 25 respondents’
saw them in television; 20 respondents’ got them from magazine, while
only 16 respondents’ listened to radio for economic information about
their country .

Only 20 respondents' said they watched entertainment items
about theijr country on television while 16 respondents’ said

°hiertainment information was from newspaper; 15 respondents'

Istened to the radio while 14 respondents' read them from magazine.

S
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On the aspect of other informati
ON - sport, cultur
. al, and religious —

country OF the newspaper. Only 1 respondent watched sport
NEeWsS

gboU’f their country on television. Similarly 1 respondent reported h
e

istened 10 th

ived cultural information from magazine

e radio for religious information, followed by 1 respondent

who dé
Results are indicative that newspaper is the more popular

medium  ON political and economic matters about the countries

En’ferfainmen’r and other information were either less seen, watched or

-ead from the mass media studied (Table 7).

ation about country of respondents

Table 7. Inform
from mass media

* Mulfiple responses



job in the future.

Attitude of respondents’ toward the cumrent financial crisis in
Southeast Asia refers to the way respondents think, feel, and act
towards some aspects of the financial crisis. The level of atfitude of
respondents’ toward the current financial crisis was measured with the
scale: strongly agree, agree, undecided, disagree, and strongly

disagree to the statements reflective of their attifude.

Attitude of Respondents’ Toward the Current Financial Crisis
In Terms of Opinion on Government

| | the
Among the statements given 1N Table 8 related 1o

'espondents' attitude toward the cumrent financial crisis in the area of

Opinion on government, the data revealed agreement with their

ources they

f all res
Jovernment to solve the problems and make usé O

have,
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Moreover they also "agree” that the financial crisis would shrink

ine €¢°

~~ree” that the financial crisis | .
They o 5 IS not merely an economic

plem »ut mostly polifical in nature.
roble’

on the other hand, the respondents’ were "undecided” with

their gOVernmen’r'S ability to solve the financial crisis without asking help

«om ofher country or organization. They were also “undecided" to

appfove of people's movement fo change the government in their

~ountry Hecause of lack of faith on present government leader.

The data further showed that the over all mean rating of attitude
of respondents' toward current financial crisis in terms of opinion on
governmen’r was 3.72. This indicates that the respondents’ "agree" with
«fatements of opinion on government. The standard deviation of 1.68
evealed that the respondents’ attitude toward the current financial
crisis in Southeast Asia was less dispersed in this area of concern
(Table 8).

Generally, this may be an implication of the respondents’ faith in

their government's ability to handle the existing problem and their

manifestation of support for their government.



a) The governmentin my country can comeup | 4,01 | 0,77
with programs 1o solve the problems of
financial crisis

b) The government in my country makes use of
all resources they have 1o solve the financial
Crisis
c) The government in my country has the abill 3,21
to solve the financial crisis without asking help
from other country or organization

d) Financial crisis is not merely an economic 3,92 0,98
yroblem, but mostly political in nature
e) People in my country should believe and 4,28 | 0,95

support government in solving its financial crisis
f) | approve of actions taken by my government | 3,54 3,04
to solve the financial crisis in my count
g) | approve of people’s movement to change 3.11 1,28
the government because of lack of faith on
resent government leader
h) The government in my country should ask
help from other countries or organization to
solve the financial crisis
Financial crisis will shrink the economies and
thereby slow down the growth of my country
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1o solve the financial.crisisiinmyic

| approve of people's movement tote n
the government because of lack OM
~resent govemment leader

= "l approve of actions takenibyim

h) The govemmentin. my Counhyshould-g Ig...-_......,, tas; o T

help from other countries or organization fo
solve the financial crisis

) A nancial crisis will shrink the économies and
thereby slow down the growth of my country

Degree of attitude: 4,51 - 5,00 Strongly agree  (SA)
3,51 - 4,50 Agree (A)
2,51 - 3,50 Undecided (U)
1,51 -2,50 Disagree (D)
1,00 - 1,50 sgtrongly disagree (SD



market to reduce prices.

On the other hand, they were undecided

fhat their sponsor

The over all mean rating of attitude of respondents’ foward the

Cumrent financial crisis in terms of financial expenditure at 3.72 further
emphasized the respondents agreement with statements relative to
financial expenditure. The standard deviation of 1.07 mMmanifested that
he respondents’ atfitude on the area of consider did not vary so much

frespondents were taken separately (Table 7).




with Th€ oroblem on hand as

Manitested by their willingness to reduce

|

expenses and save. Considering further th these are graduat 1

e B

I ' | F

4udents' and mature enough, education s sti foremost in their priorities E
as seen in TEI “AQIEE™ response fo ftems '€garding money in support ;
of educational program. .
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4

aple 9 attitude of respondents’ toward the current financial crisis

in terms of financial expenditure

||||||||

“inancial crisis in my country has 4,094 #1,07: A
al foeded/jpflgenced my daily expenditures

o) MY sponsor will reduce my stipend because of 256 | 1,26 | U
ihe financial Crisis

—— C—

On my own personal decision, | will reduce | 3,91 0,90 A
c - diture b s '
my daily expenditure because of the rising

NCES ® 53 actilei M “ 4
d) Because of financial crisis, | prefertosavemy | 3,64 | 1,07 A
mnoney for my future rather than spend it
o) Because of the rising prices, my stipend nowis | 3,27 | 1,09 Y
not enough for my educational and daily l
expendifure g |
f) | prefer to spend my money in supportofmy | 4,27 | 1,90 A
educational program rather than spend it in
consumer goods |
g) | believe that scholarship stipend and prices, 405 | 0,77 A
determine how much | will be able to spend
h) | think that the government should intertere
with the market 1o reduce prices
) Because of rising prices, | will request my | 335 | 080 | U
sponsor to increase my stipend |

459 | 077 1 A

Degree of attitude: 4,51 - 5,00 Strongly Agree  (SA)
3.51 — 4,50 Agree (A)
2,51 - 3,50 Undecided (U)
1,51 - 2,50 Disagree (DA)

1,00 - 1,50 Strongly disagree (SD)
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country, they would prefer fo have a job abroad rather than stay in

their country or fo have a job in private companies rather fhan a job in

the government.

On the other hand, they “agree” that financial crisis has caused

many corporations 1o cut back or have simply gone bankrupt, thereby
leading fo rising unemployment. They also “agree” that it is necessary

for them to do some rethinking about their job in the future. They
‘agree” that their government should prioritize more on employment
opportunities in the future.

Ihe overall mean rating of attitude of respondents’ toward the
“urent financial crisis in terms of job in the future was 3.41indicateive of
°N “Undecided" response and standard deviation of 0.99 suggesting

ittie variation in the respondents’.







rable 10: Attitude of respondents' 1
N terms of jop

OWOrd 'l'he Cu
: I
N the futyre S

67

INancial crisis

ancial crisis has caused mq ,
a E: cut back or have simply go:\é %Zf&cfjrons 4,21 | 0,70 A
thereb leading 1o rising unemplo memp' |
o) gecause of finongicl Crisis in my country, |fee.TL o ,
nsecure with my job in the future 314 11,14 | U
iob in the future is dependent (e T T———
; ehg;ripm_i_c situation in my Cfuenr}@em upon the | 3,04 | 105 U
i« necessary for me to do so TR
d) gbouLm ok In the e mere-thinking | 3,6, ] 1,07 | A
secause of financial crisis in m countv | I . i
el ould prefer fo have a job s Al AR
stay in my couniry i |
f 'would prefer o have a job in a private 2 64 22 1 U
‘company rather than a job in the government | |
g) My government should prioritize much more | 4,32 | 0,64 | A
on employment opportunity in the future '
h) skilled job rather than degree job is needed 3,94 0,87 A
now and in the future
1 lam not apprehensive with my jobinthe | 323 | 106 | U
future |

Degree of attitude: 4,51 — 35,00 Strongly Agree  (SA)
3,51 -4,50 Agree (A)
2,51 -3,50 Undecided (U)
1,51 - 2,50 Disagree (DA)
1,00 - 1,50 Strongly disagree (SD)
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and their attitude
toward the current financial crisis in Southeast Asig. |t was hypothesized

that the respondents’ personal Characteristics (independent variables)

are not significantly related with their aftitude foward the current
financial crisis in Southeast Asig ([dependent variables

). Pearson'’s

product moment coefficient correlation (?) was utilized in festing the

hypothesis.

AS shown in Table 11, among the personal characteristic

variables, only sex and socio-economic status was found o have highly

significant correlation with attitude toward current financial crisis.

Sex was found to have negative but highly significant relationship

with attitude toward current financial crisis In terms of job in the future
with the coefficient of cormrelation r = - 0.2881. This implies greater
concern for job in the future among the males than the females
'eSpondents. While women in this modem age are contributory to

household finances, rraditionally, the men are the breadwinners in the

family, this stil remains fo be frue and existent across cultures.
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Table | 1. Correcljanfn_ b“:‘ﬂ’f_\;‘/eden personal characteristics of the
ondents’ An . S - foward the current financial cris
s in Southeast Asia i

AQE 1684 - 1596 A6
gex - 1762 | 0532 . 2881**
Marital status - 0100 - 0612 = VAL
Program of study 0807 | -.1088 - 1072
scholarship grant 0558 0233 - 0165
socio-economic status - 0125 -.1543 - 32T

* Significant at o = 0.0

ifi = 0.01
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Hfion petween Respondents’ Level of Mass M
(;‘::m‘el Their Attitude Toward the Current Fingne
in Southeast Asig

71

edia Exposure and
lal Crisis

rhe fifth objective of the study was to find out the relationship
setweer respondents’ level of mass media exposure and their attitude
oward the current financial crisis in Southeast Asia. It was hypothesized
inat the respondents’ level of mass media exposure (independent
Jariables) are not significantly related with their attitude toward the
current financial crisis In Southeast Asia (dependent variables).
Pearson’s product moment coefficient cormrelation (r2) was utilized in
iesting the hypothesis.

As shown in Table 12, the data revealed that among the
respondents’ level of mass media exposure variables, level of
newspaper exposure was found to have positive and highly significant
corelation with their attitude towards current financial crisis in terms of

ob in the future with the coefficient comrrelation r = .3516. This result

mplies that the more the respondents were exposed to newspaper,
he more they center their focus on their job in the future.

Respondents’ level of magazine exposure was also found to have
"osfive ond significant correlation with their attitude foward the current

| ~ g i IC
"ancial crisis in ferms of financial expenditure with the coefficient

. This implies that the more respondents are
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expOSQd to magazine, the higher their level of consideration about their

ﬁnGnCiGl expenditure.

The focus on job in the future jibes with concern on financial

expendi’rure.. Apparenily, respondents' have every reason to be

gpprehensive about their future job and likewise an expenditure as

cqgch may bé dependent on the other.
The probable reason why the exposure of newspaper and

magazine have significant relationship with the attitude of the

responden’rs' toward current financial crisis in terms  of financial

expenditure and job in the future, may be due fo faci that almost

everyday, W€ could find information about job and financial analysis in

the newspaper ana magazine. Newspapers cover major stories in more

detailed form than television does. After watching television's offen

informaftion.

Furthermore, like most other media, magazine came out just

once a week. Thus their writers and editor often have more time to dig

into issues. Consequently, they have a better opportunity 1o bring

events into focus and interpret their meaning.

This concurs with the study of Ramires (1989) stating that the press

s unquestionably the most powerful instrument for forming public

ideas, the

opinion. In its second capacity, thaf is, as an exponent of




y »

oress has NO equal in ifs effectiveness in a country of newspapers and

agazine readers.

Table 12. Correlation between respondents’ level of mass media
exposure and fheir attitude toward the current financial crisis
INn Southeast Asia

,:,1 n-r- ‘.' 1 o .'. ‘
] l|| [F'L 1! t r o S TE N . ire: I"Il_.,l1‘;_:.- METEIY: HELET T8 3 g £l ) L
i I li! I |L III i b EERCEREFRERE b 20 AL PR CEREPERTET A SR LI RRRRE C 00 /0K 7 - 44 Al g Alne v b 1Ra- 14 EERIES Ll
' 1 R P Pk 1 e gt b s ol b . N . e I 111 - » IRPRIREREEEE " Y .Y . 1 E VUV R e . : .
i |'”""J‘F'i' b 4 T e T A L e R A 3 T B SO BER YRR CEEM ARY e faliel & } -
I r 1.1 i '.1r.._.| i | w i [ :,.-_. 4 44 i B § I B . ' s = B i ol = - ._I I._.-I CEEy k 1 3 i |" § | - | s i i i . | ] | |
lu et TR AL el e dae bl iden I f e B e g sl o s AP Y Pl 18

-i
¥
| ' i '1='._ e e vs SANRRIRS Lo .!_'-.h.' 13 1 :- 4w 1 ;
I""l- N F 5 L |I el n! gl L T_- . .-._..”' L y | i I = 1 i R 1 | I 1
135 F[[J H 'r i "' ' 1E % ral- + 1 R " Y L oVl & " eRiid SRS EREY
st SHELEE L %] L g ol i il [ . i g N | A ™ 4 ¥ Catdd it i B
1 f ﬁﬂf hi f;{ S35 3444 fl-l.f:;:.l.'l-}'_i-.-ll'--i;-'.'.'-i':-' ittt bavadiy hatheslial hli hatiie 3

L evel of TV exposure 0433 -.0426 0013

Level of radio exposure 0819 0927 0326

Level of newspaper 1240 0710
exposure

Level of magazine -.0785 20117 1149

exposure
/

* Significant at o = 0.0
** Significant at o = 0.01
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SUMMARY, CONCLUSIONS AND
RECOMMENDATIONS

Summary

Mass media, especially print media such as newspaper and
magazine, electronic media such as television and radio, are two very
powerful tfools. Through these media, world developments in politics.
economics, socio-cultural, science and technology are communicated
to people around the globe. The inevitable happens when people are
nfluenced to change, brought about by this constant exposure to new
nformation. The CLSU graduate students are no exception.

Mass media exposure and attitude of CLSU graduate students’
toward the current financial crisis in Southeast Asia which has been
discussed and analyzed in this thesis, consfitutes an integral part of
development communication study. The salient results of this study are
thereby presented in a summarized form:

I. Majority of the CLSU graduate students’ studied were categorized as
old, male, married, and pursuing their doctoral program. Most of
them enjoyed low scholarship stipend while the remaining
respondents’ enjoyed high allowance and subsistence. The large

percentage (83.2 %) came from middle socio-economic status
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ower class (16.8 %). ming from

. The CL3U graduate students' leve) of mass

L e

hand, the graduate students' leve| of €Xposure was “moderat
are” on

newspaper while level of MAagazine exposure was low

~ Most of CLSU graduate students' sources of information about the

current financial crisis in Southeast Asia were from watching TV and
reading newspaper. The rest considered radio and magazine as
SOUrCEs.

 The graduate students’ level of mass media exposure on the current
snancial crisis in Southeast Asia was high and moderate especially

on television and radio. In contrast, on newspaper exposure was

moderate followed by low mMmagazine exposure.

Most of the graduafe students' (40) elicited political and economic

information about their country from newspaper. There were few

graduate students who watched talevision featuring programs on

political information and en’rer’rainmen’r.

' a
" The overall attitude analysis showed

attitude statements abO

id the
statements on job in the fulure did



Significon’r relafionship with attitude toward th
€ current financial crisi
S
1 terms of job in the future. Socio-economic status was also found 1
und fo

ave negative and highly significant relationship with attitude
1oward the current financial crisis in terms of job in the future
8. In the analysis of the correlation between level of mass media

exposure anad attitude toward the cumrent financial crisis, level of

newspaper exposure Wwas tound to have positive and highly

significant correlation with their attitude toward the current financial

crisis in terms of job in the future. Graduate students' level of

magazine exposure Was also found to have positive and significant

nt financial crisis In

comelation with their attitude toward the Cume

terms of financial expenditure.
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Conclusions

Based on the resulfs of the study, the following conclusion were
derivea.

1. A relatively high degree of maturity is evident in the
respondents’ considering the age bracket predominantly categorized
qs old. This maturity may be said fo have been manifested also in their

mass media exposure reported fo be high in the television and

moderafe In newspaper particularly on the current financial crisis,
political and economic information about their respective counties.

The low exposure on magazine and radio may be attributed 1o

accessibility and availability factors.

2. The negative bui highly significant correlation between $ex

fraditionally, they are the Hreadwinners in the family.

ianifi | tween
Similarly, the negative but highly sugnlflcon’r correlation betw

e socio-economic
s0cio-economic  status indicates that the lower th

. in the future.
status, the greateris The concem for the jobin 1

gest the rejection of the

U
The results of the study, thereforé > J

hypothesis that there is NO 'Slillﬂ'f'cc'nT e

= . " - e F __._'- 2 iy -
% _ 5 AT T _
- - - - - - - -

= e AR P ey < g et =
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person(]| chcroc’reﬁs’rics and their attitude toward the cumrent ﬁnoncigl

Crisis.

3 The positive and highly significant correlation between level of
newspaper exposure and attitude toward the current financial crisis in
ms of job in the future implies that the higher the newspaper level of

fe

exposure the more the respondents’ focus their priorities on job in the
future.

Likewise, the positive and highly significant correlation between
ievel of magazine exposure and their affitude toward financial crisis in
terms of financial expenditure suggest thar an increase in the level of
magazine exposure  follow increased concern on financial
expendifures.

Fvidently, this is a rejection of the hypothesis that there IS NO

significant relationship between level of mass media exposure and

attitude toward financial crisis.




