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Abstraksi 
 

 

Program televisi berita politik semakin berkembang di Indonesia. Tema dan pengemasannya 

sudah semakin berani, kritis, lugas dan kreatif. Berita politik tak saja hanya disajikan dalam 

bentuk dialog normatif, tetapi juga berani menggunakan pengemasan yang menggelitik, 

humor, memancing perdebatan yang riuh hingga pesan satir. Berita politik yang menggunakan 

unsur hiburan dalam pengemasannya disebut sebagai Politictainment. Saat ini berbagai 

program Politictainment hadir menghiasi layar televisi berita. Pengemasan politik yang 

menghibur ini bagi ruang redaksi adalah sebuah keniscayaan, untuk berebut persaingan rating 

dan share antara televisi berita. Kenyataannya, tayangan Politictainment memang lebih disukai 

khalayak, karena lewat cara ini politik dinilai lebih mudah dipahami, menghibur dan 

menayangkan. Ruang redaksi ketika memproduksi program tayangan politik, termasuk 

tayangan Politictainment, selain untuk menjawab persaingan industri, selalu menyertakan 

tujuan idealisnya, yaitu untuk membuat khalayak lebih tertarik dalam memahami dan 

meningkatkan partisipasi politik. Namun pertanyannya adalah, apakah dengan meningkatnya 

ketertarikan publik terhadap Politictainment maka serta merta juga akan memberikan pengaruh 

positif terhadap kesadaran dan sikap berpolitik khalayak di Indonesia. Apakah tujuan idealis 

program berita politik untuk meningkatkan kesadaran dan sikap politik khalayak berhasil 

dicapai melalui produksi program Politictainment.  

 

Eksperimen dilakukan terhadap 44 responden usia muda (15 – 30 tahun) yang memberikan 

penilaiannya lewat angket skala Likert. Dari hasil analisa uji T untuk membandingkan mean 

yang mengukur skala persepsi dan kehendak responden pada setiap kategori, didapatkan bahwa 

tayangan Politictainment memang meningkatkan pengetahuan responden pada suatu topik 

politik, namun juga berpengaruh dalam mengurangi persepsi dan kehendak positif politik 

khalayak. Setelah menyaksikan tayangan Politictainment, rata-rata responden memiliki 

persepsi dan kehendak politik yang semakin negatif. Semakin tinggi mean sikap awal dari 

persepsi dan kehendak politik responden, semakin tinggi juga pergeseran mean persepsi dan 

kehendak politik responden ke arah yang lebih negatif.    
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Abstract 
	
 

Indonesia has seen a significant and rapid growth in political news programs as they are 

packaged in bolder, more critical, straightforward and creative ways. Nowadays, not only are 

they being presented through normative dialogues, but also provides its audience the exposure 

of comedy and satirical humor, allowing viewers to be informed while being entertained. 

Political news that uses the element of entertainment in its packaging has thus earned its own 

name - Politictainment. Our television has been - and continues to be - an important source of 

political information for many Indonesians, especially in the form of Politictainment. This new 

culture of entertaining politics has been made as a necessity within newsrooms, triggering them 

to compete with each other for higher ratings and shares in this much-coveted industry. In fact, 

studies have shown that more viewers now obtain their political knowledge from this non-

traditional method as they are easier to digest and understood.  

 

Stretching from newsrooms to news studios, producing Politictainment has become the new 

answer to claiming victory against each other in the industry, while striving to include idealistic 

goals and at the same time, triggering more interest of the audience on political knowledge and 

participation. However, questions are starting to emerge - whether political news that gain more 

interest through entertainment has indeed demonstrated positivity and awareness on the 

importance of politics in Indonesia, or has it merely generated potential adverse effects?  

 

Experiments were conducted on 44 young respondents (15-30 years old) who gave their 

opinions through a Likert scale questionnaire.  Results of the T test analysis that compared 

their perception scale and willingness in each category revealed that Politictainment has in fact 

increased the average respondents’ knowledge in politics. However, it also created adverse 

effects such as higher levels of cynicism and distrust about the political system.  

 

Studies have shown that while those high in political knowledge are generally unaffected by 

this entertaining method, those less politically knowledgeable showed greater volatility and 

distrust in their political evaluations. Therefore, while there is no doubt that Politictainment 

deviate from legitimate political discourse, it also causes increasing negativity in the country’s 

political system. 
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